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Editor’s Note
By Kelly McGarry, Editor

Hello everyone and 
happy November! This 

month brought us some very 
exciting news and events 
that we’re thrilled to share. 
In case you missed anything 
or would like a recap, you 
can find it covered in here.

In addition to the 
excitement, I’m thrilled to 
publish the first articles 
written by some of our 
general member writers! 
You can read about their 
experiences in PRSSA, 
PRaction, and the PR field 
throughout this issue. 

This issue also focuses 
on the ins and outs of event 
planning. If event planning 
is a branch of public 
relations that interests you, 
you can gain valuable insight 
on the career in the articles 
ahead.
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By Griffin Gallagher, President

November has been a terrific 
month for our chapter, and 

it wouldn’t be possible without 
our great members. We kicked 
off the month with a fantastic 
general meeting featuring guest 
speaker Robyn Frenze. She 
spoke about her career, PRSA 
Philly, and how students can 
begin preparing for their public 
relations careers. 

Our dues-paying members 
also toured AKCG - Public 
Relations Counselors. On the 
tour, we spoke to many public 
relations professionals who 
talked to us about their role in 
the agency and showed us what 
type of work they do every day. 

At PRaction, teams prepared 
a presentation on all of the 
work that they’ve done for their 
clients so far this semester. My 

executive 
board and I 
were 
blown 
away by 
the terrific 
work done by each team. Seeing 
these presentations made me 
remember when I worked on 
a PRaction team two years ago 
and reminded me of how much 
progress the firm has made 
since then.

Finally, our chapter hosted 
Dance Away Cystic Fibrosis in 
the Student Center pit. Cystic 
fibrosis attacks young people, 
limiting their ability to breathe. 
Cystic fibrosis research is deeply 
meaningful to us, as a former 
Rowan student and PRSSA 
leader, Colette Bleistine, passed 
away from this disease in 2012.

See President’s Piece, page 2

President’s Piece

AJF-PRSSA Hall of Famer Ric Edelman and wife Jean pose with members 
after announcing their incredibly generous gift to the college on Nov. 14
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AJF-PRSSA Secretary Enzo Ronchi selling raffle tickets at Dance Away 
Cystic Fibrosis on Nov. 13

PRSSA Dances Away Cystic Fibrosis
By Dyone Payne

PRSSA hosted its annual 
Dance Away Cystic Fibrosis 

event on Wednesday, Nov. 
13. The event was held in the 
Student Center pit and was filled 
with a night of dancing.

“We were we fortunate 
enough to have many on and 
off campus organizations 
participate in the event,” 
PRSSA’s Director of Charitable 
Events Kristen Maiorini said. 
“Both the Rowan Dance Team 
and the Cheer teams came out 
to support and dance for the 
cause.”

At the event, donations were 
made in forms of gift cards, 
raffle baskets and 
hoagies. Basket 
items included 
a baker’s basket, 
a Rowan swag 
basket and a 
basket filled with 
Houshmand’s Hot 
Sauce. 

“We had donations from 
PrimoHoagies, Dawn to Dusk, 
Exit 4 Escape Rooms and 
Ali Houshmand Hot Sauce,” 
Maiorini said. “To get these 
donations, I had to email 
back and forth with several 
organizations, some interested 
and some not. These emails 
taught me just how important 
it is to be professional when 
planning an event.”

What is Cystic Fibrosis?
Cystic Fibrosis is a disease 

that affects the lungs and 
digestive system. The disease 
produces a mucus that blocks 
access to the pancreas, thus 
causing several issues. The most 

common effect is that it takes 
away the ability to easily breathe

The event honored Colette 
Bleistine, a former member 
of our PRSSA chapter here 

at Rowan. 
Unfortunately, 
Colette lost her 
battle with Cystic 
Fibrosis in 2012. 
Each year, the 
chapter puts on 
this event in her 

memory and donations are 
collected for Cystic Fibrosis 
research.

“Planning this annual event 
taught me how to work under 
a strict time frame,” Maiorini 
added “Everything needs to be 
done and set up on a certain 
date and at a certain time. With 
this event specifically I learned 
to roll with the punches. I 
faced many challenges with the 
setup that caused me to stress 
and worry, but I learned it’s 
important to keep your cool and 
work with what you’ve got.”

At the International 
Conference, AJF-PRSSA 
announced a new national 
competition--Cystic Fibrosis 

“We were fortunate 
enough to have 
many on and off 

campus organizations 
participate in the 

event.”

Awareness Competition, a 
challenge for PRSSA chapters to 
compete in across the country. 
So far, many schools have 
accepted the challenge and are 
putting on events of their own. 
u

 President’s Piece, from page 1
Every year, in Colette’s 

memory, our chapter holds 
an event to help raise money 
and awareness in the Rowan 
community.

This year’s Dance Away 
Cystic Fibrosis event was a huge 
success. It featured a live DJ 
as well as performances from 
Rowan’s cheerleaders and dance 
team. We thank everybody who 
donated and attended the event 
for continuing our celebration 
of Colette’s life and helping us 
continue spreading awareness.

After the many great 
successes we’ve had this 
November, our chapter looks 
forward to many more to come 
in December. To join in on 
the fun, come to our PRSSA 
and PRaction meetings every 
Wednesday in the Chamberlain 
Student Center. I look forward to 
another productive month! u



The goal is to gather multiple 
businesses on Rowan Boulevard, 
including Dawn to Dusk Café, 
and offer potential customers 
5% off their qualifying purchase 
at each business. In addition to 
this project, the client hoped 
for us to promote her business 
using social media as well 
as events to bring potential 
customers in the door.

Creating Tactics for our    
Client’s Needs

Despite beginning to work 
with our client much later 
than other PRaction teams, 
we have made progress and 
brainstormed various ideas 
for promotion of Dawn to 
Dusk Café. We have crafted 
social media posts for National 
Scrapple Day as well as National 
Cappuccino Day. We have shot 
footage and taken pictures of 
food and drink items to post on 
social media outlets. 
Our team also designed the 
door hanger for the project 
we are working on with Nexus 

Properties 
and various 
businesses on 
Rowan Boulevard. 
We are currently 
planning to 
launch a Holiday 
Sweater Contest 
with our client, 

where contestants must dress up 
in holiday sweaters for a chance 
to win a Dawn to Dusk Café gift 
card.

Working with my PRaction 
team and with Dawn to Dusk 
Café has opened my eyes to what 
I will experience in my career 
after graduation. Being a part 
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PRaction Report: Working with Dawn to Dusk Café
By Elizabeth Kratz

Dawn to Dusk Café is a 
family friendly, popular café 

located on Rowan Boulevard. 
The café recently opened its 
doors this past year and has 
attracted many customers with 
their delicious coffee and food 
options. They are open from 
7am. to 7pm. Monda through 
Saturday, and 7a.m. to 4p.m. on 
Sundays.

Dawn to Dusk proudly 
serves La Colombe brand coffee 
and has a variety of different 
coffee beverages listed on their 
menu. In addition, the café 
offers customers various types 
of burgers, salads, sandwiches 
and an all-day breakfast menu. 
If customers do not want to sit 
and eat in the café, Dawn to 
Dusk offers an online ordering 
system on their website. That 
way, customers can order their 
food ahead of time and enjoy 
the food in the comfort of their 
home.

My PRaction team and I have 
had the pleasure of working 
with Dawn to 
Dusk Café and 
brainstorming 
new ideas to 
promote their 
business on 
Rowan Boulevard. 
We have met 
with our client 
multiple times to discuss 
projects that we hope to do 
in the future. When we first 
met with our client, the owner 
expressed the idea to create 
a door hanger with Nexus 
Properties and place them on 
various residences in the area. 

of PRaction 
and working 
with real 
life clients 
has helped 
me gain 
experience 
and affirm 
that this is what I am passionate 
about. Joining PRaction was 
a great choice for me and my 
future career, because the 
lessons I’ve learned while being 
a part of a team working with a 
client has shown me a lot. It’s a 
ton of fun and I really enjoy it! 
u

“Working with my 
PRaction team and with 
Dawn to Dusk Café has 
opened my eyes to what 
I will experience in my 

career after graduation.”

Mark your 
Calendars!

Next PRSSA meeting
Wednesday, Dec. 4, 5-6pm. 

Student Center room 221

Next PRaction meeting
Wednesday, Dec. 11 5-6 pm.

Student Center room 221

Induction Brunch
Saturday, Dec. 7, 12 p.m.

Student Center Owl’s Nest

For more information 
on Induction Brunch, 

contact Grace Coulthurst at 
coulthurg7@

students.rowan.edu
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Inside our AKCG Agency Tour
By Leonardo Rodriguez Carrion

Anne Klein & Associates is 
a name that will stick with 

me for years to come. In 1982, 
Anne Sceia Klein established 
AKCG, a public relations firm 
that serves several clients in 
the region and others across 
the world. I became curious 
about AKCG over the summer 
when I noticed the building 
stood across the street from my 
barbershop. Four 
months later I 
found myself as a 
member of PRSSA 
getting a tour of 
the agency. 

The tour began 
with Darrah Pillieri showing 
us around the agency’s offices, 
conference rooms, and lounge, 
as well as introducing us to 
employees and interns. After 
the wonderful tour, we gathered 
in a conference room that 
displayed a big white wall with 
all the goals the agency works 
to accomplish. A map of the 
world and the various agencies 
connected to IPROX was 
displayed on the opposite wall. 
Most of the connected agencies 
were either in Europe or the 
United States (AKCG included). 
The IPROX location in Mexico 
City stuck out to me, having 
been born there.

In the planning room, Darrah 
talked to us about what she does 
and her background. I enjoyed 
hearing her story and how she 
ended up in AKCG. It all started 
at Rowan, when a friend asked 
her to come with her to a PRSSA 
meeting. She currently works 
as an account manager helping 

her colleagues and clients with 
whatever needs come up. She 
also runs the internship program 
at the agency. Mike Gross joined 
us shortly after and gave us an 
insightful run down about his 
responsibilities in the agency.

Mr. Gross previously worked 
at AKCG as vice president and 
account manager. He recently 
returned to the firm, but served 
various clients from fields such 

as pharmacy, 
hospitality, 
publishing, 
banking, and 
energy industries. 
Then Zach Raczka 
and Angelica 

Flynn spoke to us. Their roles 
are more of the “traditional 
PR,” writing pitch letters, press 
releases, emails and the like. 
Clients sometimes listen and 
sometimes they do not.

Lastly, Thomas Logue 
and Ashley Flear spoke to us 
about Crisis Communications. 
They counsel and help clients 
maintain a good reputation in 
the midst of a crisis. Law and 
ethics are considered frequently 

in these 
cases. I really 
liked AKCG’s 
commitment 
to remaining 
ethical 
and telling 
clients 
what’s right. They tell companies 
what will happen if they take a 
different path, even if it might 
not be pleasant to hear that a 
certain decision is bad.

This experience reminded 
me a lot about what I currently 
do at my internship. Before 
starting classes, I began working 
as Lori Block’s Student Intern 
Coordinator. What everyone 
at the agency said is that 
clients will come and ask for 
advice; whether or not they 
take it is their decision. This is 
similar to my job in recruiting 
new employers to the PR and 
Advertising department’s Google 
Doc Internship Database. I have 
done all the leg work possible, 
but whether potential employers 
follow up with me is ultimately 
their decision as well. u

AJF-PRSSA members with AKCG associates during the agency tour on 
Nov. 8

“I really liked AKCG’s 
commitment to 

remaining ethical and 
telling clients what’s 

right.”
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The Most Magical Place to Plan an Event
By Brianna Lund

In the spring of 2019, I 
attended a four-week seminar 

on Event Operations hosted by 
the Walt Disney Company. The 
classes provided participants, 
like me, to learn the ins and outs 
of Disney’s planning process.

The first week we learned 
about Disney’s Event Group. 
This entity of the company 
keeps the money within the 
company by offering add-
ons to booked events, such 
as food, entertainment, and 
photography. 
One of the largest 
events was a 
Haunted Mansion 
themed private 
party. It took a 
week to set up and 
cost $1.2 million. 
The planners had 
to research their 
guests beforehand 
to sell them on purposeful and 
creative add-ons. For instance, 
the party included children, so 
the team added a less scary and 
more playful room to the event. 
Overall, this job obviously 
requires sales, creative, and time 
management skills.

Week two revolved around 
the catering and conventions 
and hard ticket event planning. 
This includes park buyouts and 
weddings as well as the park 
events like Mickey’s Not-So-
Scary-Halloween Party. This 
planning process involves many 
different offices, starting with 
the communication coordinator 

who begins 
the process 
a year 
beforehand 
and ending 
with the 
planning 
role who 
helps with the execution five to 
16 days before the event. 

The third week focused on 
Event Services which hires up to 
six interns each semester. These 
interns help with the internal 
conventions held at resorts, 

such as Coronado 
Springs and the 
Contemporary. 
These conventions 
tend to deal with 
strategic meetings 
and can be a great 
stepping-stone 
to a career in 
Disney’s Event 
Services.

The final week we took a 
behind-the-scenes look at the 
Flower and Garden Festival 
at Epcot. On this tour we saw 
where the main kitchen for the 
pop-up restaurants is located 
backstage and some exclusive 
locations for special events, such 
as weddings.

The whole experience was 
very enlightening and, of course, 
magical. To know that there are 
so many areas within Disney 
for one to practice and make 
a career out of event planning 
makes me very excited for the 
future. u

About PRomo:
PRomo is a monthly 

newsletter publication for 
the Anthony J. Fulginiti 
Chapter of the Public 

Relations Student Society of 
America.
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Interested in writing for 
PRomo?

Contact Kelly McGarry at 
mcgarr55@

students.rowan.edu

“To know that there 
are so many areas 

within Disney for one 
to practice and make 
a career out of event 
planning makes me 
very excited for the 

future.”


